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1. Technology Advances(kotler

201N\

T2

Oq]_Q_

Q1] )/ 1}o)

A1 3IA ] (Information Age)=2] A<

Smart Device

Interactivity(Two —way communication)”} 224 o

=749

Social Media

Expressive Blogs, Twitter YouTube, Facebook &
Social —AH| A7 AR S A S o2 gdsr] Al2FE
Media — v 251 AA o] ZrekE

Open Sourcing= ©]-&3F t-x}7+ & = ik2
Collaborative | (4d]) Wikipedia Contents, Craig list

—(Open Business Model by Henry Chesbrough
“Crowdsourcing”: A} A u] 2~ 1214 9
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3. &H|Ake] 9 H3 (= 2008)

47

v 2

Passive Consumer

Powerful Consumer (A &H#H 733}
Participant Consumer (3o & 7]3] o] =7})

“Buyer’ =42 &gt

Collaborative Consumer

AP ALY & FAALE S

o) Prosumer, Salesumer
Consumers as Performers
Hedonomiser (fun- focused consumer)

A 3% Network

g F Network
—>AH|Z7F w79 X &4 S
->WOM<e] &87]3] g

“Always on”
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4. Future Marketing Concept

The Disciplines of
Marketing

Today’'s Marketing
concept

Future Marketing
concept

Product Management

The Four Ps (product,
price, place, promotion)

Co-creation

Customer Management

STP (segmentation,
targeting, and positioning)

Communitization

Brand Management

Brand building

Character building

15



New Consumer Trust System (Horizontal Not

r\1ﬂ+-:r\n1\

Wl LiTvAll)

Co—creation

IS Fojo ey ow o] Al Aok
ZPEA =Zd o F = (FO7FE & A= Ful 9
A &)

“Engagement” 9] 743
1¥+A] : Platform A&

27 Platform & ©|-&3l 7}
34 : Interaction < £3 A

rol
N

Communitization

ol

A AEo] 24 o 2 Zodd= Community Al
Company’s Role : Supporters
(o) HOG

Character
Building

?ﬂ]‘:Oﬂ ‘l_.‘—lE 'TOflﬁl_

— BAE 2pEAd o] di4do] & AT BA= DNA
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7hA ) g
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7FA] 201 9] AT | (el)) 341 (2013)€] 20538 v o] S
FZolaH] > F e ] G n] > A n] A L] g A H] > o] ]

7142l 7FA|, anfAke] 7R, A7 & qtske ZER oke] 238}
(G2 7HE Task A vl v o] A ®)
= AL} A 7] -3 o] FA| (Kotler 2010, +33 2012)
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6. Key Success Factors for Future CSR Activities

Perceived Interactivity
-> /N 3E v Al #] Z 8 (Customization is the key)

How to Engage Customer
->"Staging experiences is not about entertaining customers; it’s

about engaging them (3Z: Pine & Gilmore®] The Experience
Economy)

> je] g7} ol e 7913 Eli Z ool o 3
(d: 2002 € =4 dAE5

How to Provide “Entertaining Messages”
> Script®] 984, Symbolic Artifact®] &-8&(%%: Ritual Consumption)

A=z 2 e IMC+&
- A& A& 2] IMC (Coordinated message)
- A4 7]17Fe] IMC (Consistency)

18



1. Porter & KramerZ} A|QVsl= &15-7F*] &= (CSV) 7|

.'?_

i

-8

2002

AR BARES FF 49990 du
318 84 Factor condition

Related supporting industries
Context for strategy and rivalry
Demand condition

A4 @ Cisoco Networking Academy

2006

713 AL 7F Fe2lE AA ol A st el FEs A= Q14
(7193 A3 Y AT oEA)
T34 Alare] " QA (Inside—out & Outside—in)

Al Whole Foods Market & A7}21 =

% F9 719 AHEI o) A @ arele] WA

F=
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2. 719 TE I AteEle A3

] 3| A} -8 =7 s
“HD loves honey bees” 789 ¢1 B AEA 9} ool AaY ABIR |FHAT=RY FAAY
Hagen-Dazs .
ZAAZL G NA EH T oA AY = AAAF AT
IMC 73321 A7
“One Sweet Whirled” 7471 i L
Ben&Jerry i AR o] = 714 F 3 Ao
S WS =8t Ao oisk dar )
A7 T FEHAA =
“Mission Zero” Project
49 g2 #EH &
Interface H7E AA/MEEZE Asp/AAAY |- A =8 A A
| 7 o
) EF Akl AP Al ~E Q) i
EX TP “51AAR7)A” ME ‘Green’o| | #] 73}
OJHAES QF (FHd o)
(13 . b2l uT_ o]
Campaign for Real Beauty” 783 ¢l - [P
Unilever olo 3t Stereotype 7|4 Z R AL} AHAA i
S A E gH
oo AAY = 53}
17/44
Heart Disease and Stroke Preventi|-TVZ3#| <13} vz} ] B 24 &g
Subway on - T F 7 ¥ (Seven under Six|H#E= XEXAMY Zrst
Project meals)
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Haagen-Dazs loves Honey Bees

Imagine a world without honey bees.

Buy o Carton, Save a Bee

Plant » Garcen
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You are more beautiful than you think.
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Shoes for Tomorrow, TOMS Shoes

B ASX(TOMS Shoes)7} 7S5 A SIX0F /0] QUi PISHE DS USLICH
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patientslikeme’

Live better, together!”

making healthcare better for everyone
through sharing, support, and research

(®)learn (#) connect

about living with & with others who share
treating your condition your experiences

your history & progress
for access anywhere

(v track

oK
s

20114 O|sHA Z M= =270l 2 patientsLikeMe O M O| 2 H| SXIE | A A ArQl
HO|E| & HIECZ 7|EQ| o|atA AL E AHO=Z BHESHE= =F 2 Nature
Biotechnology 0 =& ot AYL|CH 5|# E=H0l ALS (B XS X7 2R EH
FA 2 o CHsiA 2008 PNASO| A 2l “Lithium O] ALSS| 21 E2 =& = UL}
O A= L2 =20 CHSHA PatientsLikeMe= 14EHZF 149%HO| AN e XS5 ZBH
= A0 O2fot 20| 217} QICt= AZ2 8i5{WE ZdYULICH O] SNS &
ZIHO|| Tl 2™ =HSh= A2 M7t 9l oI W29,
1E& =LoZicta gL,
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http://www.examiner.com/article/patientslikeme-the-medical-facebook
http://geference.blogspot.kr/search/label/Consumer Health
http://www.nature.com/nbt/journal/v29/n5/abs/nbt.1837.html
http://www.pnas.org/content/105/6/2052.long
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6. A4 ALF (22 AHY 22 H419)
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e > FAENNA T HATA S 5] A%
Ecomagination / Healthymagination
on - 27 B A AAE ko] A= AT E

- o)Al 223 FE A BE IS diseol A I
(2005 3~20104) 9509 g nj&=gA

3
=
Wellpoint Ux] A& A G2l A Ao 73] WAk A4S

‘Backdoor Market Entry’ A% 1<)

s FAEA AEAG ) AGEA 2

YA Al A e} d AlaL 7] 3] A 75

Whole foods Marke | ‘A1, F71%, A73213E A1 713

t 71 4Aked o] A sloll A 53k -5
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. E!’W}‘:-' oz _}O?

- ks g =3

- Move Fast

- Do the Impossible

- Constantly Innovate
-Reason from First

Principles”

- Think Like Owners

- We are ALL IN

Zzolo] b @ A

T OHAL T

QR 8 F7)4o]
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MEMORANDUM OF UNDERSTANDING SIGNING CEREMONY

SAEMAUL PROJECT FOR DEVELOPING AGRICULTURE
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8. 44 BAH ALl
T2 e
Ecollaboration
vl&l
FIHAYE B8 1EE dAE gR
- Ray Anderson2 zero footprint, = Mission ZeroO| Z&3}7|7tX|2] I ™H S O A
nterface E AF S8Hof| H| 2310 “Mount Sustainability”2 B39 bt S
- A e A 2]S FEE R st AN A TAE s ASE dA e gl vijE &
Blaciie
’ F42 F7A70 = H Q) 84 A
H7A] FA&, 54 AHA 274
Wal-Mart
e & A, v 43

Chipotle Mexican Grill

“food with integrity” (2 ZHo| el X0 22 A2 A0 = £2 AO|CH
1

M 2L ARHANA A AR)E RS 95
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EER-EEY
2o A A 28 A

>ANE e

e
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RET 71 AFY Al ALE A ol E AN dFAde] 7|3 =
(interface$] Ray Anderson)

mission I

 pootpr™ Our promise to eliminate any
negative impact our company
may have on the environment
by the year 2020.

D) Ray Anderson X|£7t5d0|2t= FH|
£ O[3l{5t 1 Interface0ll B -&317| £I5H0
X'|E7|', =7, 2ttt e[ 7[gItE
Zotol W70 M-S 5L

Ray Anderson?| 22[X|d EE2Y
(The Natural Step, 201 3)
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| "LocAL GROWER |
\ SUPPORT  /

’ <« 4
NI
e
A

“food with integrity”

To sourcing the very best ingredients we can find
and preparing them by hand.

To vegetables grown in healthy soil, and pork from pigs allowed
to freely root and roam outdoors or in deeply bedded barns.

We do it for farmers, animals, the environment, dentists, crane
operators, ribbon dancers, magicians, cartographers and you.

With every burrito we roll or bowl we fill, we're working to
cultivate a better world.
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<Part 5> CSV 7} X|0j| Cigt =% Review

Crane et al.(2014): “Contesting the value of

creating shared value”
(University of California, Berkeley Vol.56. No.2)
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